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Position Description II The
Marketing Graduate Pavilion

Performing Arts Centre

Position: Marketing Graduate

Location: Sutherland Pavilion, 30 Eton Street, Sutherland, NSW
Employment Type: Full-Time Position — 35 Hours per week

Reports to: Marketing Manager

Direct Reports: Nil

Probation: 3-month probationary period

POSITION OVERVIEW

The Marketing Graduate supports the delivery of marketing campaigns that promote Sutherland
Pavilion’s performances, programs, venue hirers and brand. Reporting to the Marketing Manager,
this role assists with a range of marketing activities including campaign administration, content
coordination, digital communications, website updates and promotional support across the venue’s
diverse program of events and performances.

Working collaboratively across departments, the Marketing Graduate provides day-to-day support
to ensure marketing campaigns are delivered on time, brand standards are maintained and audience
communications are accurate and engaging across digital, print and venue-based channels.

The Marketing Graduate also supports venue hirers with promotional activity and assists the
marketing team with event-related activities, including opening nights, audience engagement
initiatives and special projects as required.

This role is suited to a recent graduate or early-career marketing professional seeking to build
practical experience in arts and entertainment marketing. It offers the opportunity to develop skills
across campaign delivery, audience engagement, digital marketing and event support within a fast-
paced live performance environment.

KEY RESPONSIBILITIES

Campaign Delivery & Marketing Support

e Assist with the delivery of marketing campaigns for Sutherland Pavilion performances, venue
hirers, civic events and community programs.

e Assist in the preparation and coordination of marketing content and creative assets across
digital, print and venue-based channels, working with internal teams and external suppliers.

e Maintain campaign schedules, marketing asset libraries and administrative records to
support the timely delivery of marketing activity.

e Support venue hirers with promotional opportunities across Pavilion-owned marketing
channels.

e Assist with opening nights, audience engagement initiatives, media activities and special
projects as required.

Website, Communication and Audience Support

e Update and maintain website content to ensure event information is accurate, current and
aligned with brand standards.

e Assist with event listing updates, event copy reviews and on-sale administration in
collaboration with the Ticketing team.

e Support the preparation and distribution of e-newsletters and customer communications
through the venue's email marketing platform.

e Assist with customer database administration, audience communications and the collection
of patron feedback.

e Compile website, email and social media performance information for reporting purposes.
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Administration & Brand Support

Provide administrative and promotional support for sponsorship, partnership and marketing
initiatives as required.
Undertake other marketing and event support duties as directed by the Marketing Manager.

ESSENTIAL SKILLS

Foundational Marketing Experience — 1-2 years’ experience in marketing, communications
or a related role, or equivalent internship experience. Experience in arts, events or cultural
organisations is highly regarded.

Strong Written & Visual Communication — Excellent grammar, copywriting skills, and
attention to detail.

Creative Thinking & Commercial Awareness — Ability to understand what drives audience
interest and engagement, with a practical, ideas-focused approach to marketing and
promotion.

Events & Campaigns Experience — Experience working in a live event environment, or
behind-the-scenes on a marketing campaign. Must be able to provide 1-2 case studies of
events or projects you have been involved in.

Audience & Channel Understanding — Sound knowledge of marketing platforms, channels
and customer engagement principles, with a willingness to learn and experiment.
Teamwork & Initiative — Works well in a collaborative, fast-paced environment and takes
initiative to support team outcomes.

Strong Work Ethic & Willingness to Learn — Hands-on attitude, proactive approach and
eagerness to develop skills and take on a variety of tasks.

DESIRABLE SKILLS

Experience running Meta or Google Ads related campaigns

Familiarity with CRMs or ticketing systems like Mailchimp, Dotdigital etc.
Social media skills i.e. video/reel editing, content planning etc.

Passion for working in the performing arts

QUALIFICATIONS/CERTIFICATIONS

A Working with Children Check for paid employment
Tertiary qualifications in Marketing, Communications, Arts Management, or a related field
(or equivalent industry experience)

PERFORMANCE GOALS
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Deliver Effective Marketing Campaigns

Assist in the delivery of marketing campaigns and promotional activities by completing
allocated tasks accurately, on time and in accordance with campaign requirements and
brand standards.

Maintain Accurate Marketing Communications

Ensure website content, event listings, customer communications and marketing materials
are accurate, current and delivered within required timeframes.

Support a Positive Customer Experience

Contribute to a consistent and professional customer experience by supporting audience
communications, maintaining high-quality marketing materials and assisting with event-
related activities.
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Maintain Organised Marketing Systems and Records

Keep campaign schedules, marketing assets, databases and administrative records up to
date to support the efficient delivery of marketing activities across the organisation.
Demonstrate Professional Growth and Team Contribution

Actively develop marketing knowledge and skills through training, feedback and practical

experience, while contributing positively to team objectives and organisational initiatives.
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